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/4 2024 ANNUAL CAMPAIGN MESSAGING GOOD

TYPE DESCRIPTION MESSAGING

CAMPAIGN This is the theme Here For Good.

NAME and direction all
messaging will
follow.

TAGLINE This is the place to | Annual Campaign 2024 (This is to be used anywhere the campaign logo without the Annual Campaign
brand the campaign | words is used.
year and title.

Here for Good. Here for You. Here for All.

MISSION OF Compel action and | Reach our goal of $1,000,000 to make it possible to keep our promise of making YMCA programs and

CAMPAIGN tell our impact services available to all while building stronger communities for all to thrive.
story.

CAMPAIGN What we want to Confident. Approachable. A solution. Unwavering. Trustworthy. Impactful.

TONE & VOICE convey.

CAMPAIGN Communicates the [ The Y is here for good.

NARRATIVE campaign and o Good for you. We are the place to be healthy and make meaningful connections. Our fitness facilities
organization’s provide a place to build and foster friendships, reclaim healthy habits, overcome challenges, set new
purpose. goals, and become the best version of yourself.

o Good for kids. We are a positive place for kids to discover who they are and what they can achieve.
We are a place where they can learn, grow, play and succeed, all while being cared for by positive role
models in a safe environment.

o Good for our communities. Our purpose is to strengthen communities. Through the Y’s services and
programs, our communities can find resources to thrive. We have the presence to deliver positive
change.

o Good for all. Our programs are open to everyone. No matter a person’s circumstances, background,
age, race, economic status, income, abilities, etc.; they are welcome.

CALLTO How we are asking | Give Good.

ACTION for donations and Donate Today!

How will you grow the good?




HERE:

DONATION
LEVELS

Pre-marketed levels
to create action.

_ GOOD

Collectively, we have the power to offer every family, child, or individual access to our services despite
financial barriers. We rely on the support of our members, dedicated staff, valued partners, volunteers, and
communities to take the lead in building healthier, stronger, and thriving communities.

Your donation will directly support our 3 key funding priorities.

1. Youth Development& Safety - We serve as a nurturing haven for young individuals to explore and
realize their potential. Our environment fosters learning, growth, play, and achievement, all under
the guidance of positive mentors in a safe and trusted setting.

2. Wellness - We are dedicated to promoting health and building meaningful connections. Our
facilities serve as a community hub for forming and nurturing friendships, rediscovering healthy
routines, overcoming obstacles, setting fresh goals, accessing resources and support, and finding
the best version of yourself.

3. Building Community - Our purpose is to strengthen communities. Through the Y’s services and
programs, our communities can find resources to thrive. We have the presence to deliver positive
change. Through each program and our variety of community-wide partnerships we can support
those most in need.

How will you choose to grow the good?

e $1,000
e $500
e $250
e $100
e Other

TESTIMONIALS

First-person
testimonies to the
impact of the Y.
These are supporting
statements and
examples to validate

“Having our child attend the YMCA has been the best decision we have made for our child since he was in
kindergarten. The YMCA has been a place where | know my child is in a safe environment.

I am very grateful for all the leaders and the director. My child has an amazing attitude and great friends
because of the great influence the YMCA has provided.” — YMCA Child & Youth Development Family




HERE:
GOOD

your ask.

Staff can use their
own branch/site
testimonies as well.

“Going to the local YMCA has made a real difference in my attitude and general outlook. As a T12
paraplegic, | lost my motivation to work out during the coronavirus pandemic, before discovering that the
YMCA was still open. The gym was doing outside activities at the time. | jumped right in and even started
personal training. | have improved my overall health, gained core strength, and regained.

my confidence. It's honestly been life changing.” — YMCA Fitness Member

BODY COPY This is supporting Putting Good to Work!
content to be used as
needed. Good is when the Y makes it possible for...
:hese statements are | o single parent to work and know their child is safe at one of our Afterschool Programs.
acts to establish the
impact of the Y.
Adults with Special Needs to travel with friends and explore new adventures through our New Horizons
Programs.
A fithess member to lose enough weight to stop taking heart medication.
A child without a home to spend a week at overnight camp making new friends and happy memories.
A student who is struggling to make friends, to find someone that welcomes them with open arms.
A parent to bond with their child through outings, events, community service projects, and more through
the Adventure or Family Guides program.
CONTACT These are the Give in Person (At the branch or Site location)
INFORMATION | methods a donor can Give by Phone (Number for specific locations)

donate or acquire
more information.

Give Online (www.ymcaoc.org/givegood)
Give by Mail (Mail to AO or Home location)
Scan QR Code (Code takes you directly to the donation page.)



http://www.ymcaoc.org/givegood

